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Jyrki  Mielo
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Part of the Carlsberg Group

jyrki mielo
Marketing Manager
Finland | Food & Beverages

Current Sinebrychoff
Previous Sinebrychoff, Max connection, ad agengy, Valio

Education  Vaasan yliopisto / University of Vaasa

View profile as v i
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Vaasan yliopisto / University of Vaasa

Master's degree, Marketing
1992 — 1997

Tampereen yliopisto / University of Tampere

15 weeks, Psychology
1994 — 1995

Management trainee/brand manager W

British American Tobacco BRITISH AMERICAN
Tosacco
November 1997 — August 2000 (2 years 10 months) | Helsinki ~

Add Description @

Brand manager

Valio
August 2000 — October 2002 (2 years 3 months)

Account manager/team leader

Max connection, ad agengy
October 2002 — October 2005 (3 years 1 month)

G

Senior Brand Manager Y
Sinebrychoff Sinobrychoff
November 2005 — November 2011 (6 years 1 month) | Kerava, Finland S
Golden Cap, Crowmoor and Somerby brands
Kurko, Sinebrychoff Lonf Drink brands

“

Innovation Manager

Sinebrychoff Sinebrychoff
November 2011 — November 2014 (3 years 1 month) | Kerava o
-Co-ordinate innovation pipeline

-Lead breakthrough innovation projects
-From 1.3 2014 team leader in New Business, Innovation & Insights team

Marketing Manager: New business, Innovation & Insights

Sinebrychoff Sinebrychoff
December 2014 — Present (1 year) | Kerava S

Head of innovation in marketing
-NPD process

-Liquid development

-Consumer research and insights
-Pack desing management
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No. 1 500 41,000 36,000,000,000

Pohjois - jalta - olutbrandia tyontekijaéa pulloa myytya olutta 2011

Euroopassa, maailman kolmella = yli 20.000 litraa minuutissa

4. suurin panimo. mantereella
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Kysymyksia tutkimustoiminnolle Sinebrychoff
Minka Mink&
arvoinen? tilalle?
Kenen
Milloin? kanssa?
Kuinka
. Miksi? alion?
Missa pall
tilanteessa?
. Mita
Kuinka mielta?

usein?
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Kuinka moni teista on ostanut Karhu !@6@
Plnttl t0|k|n 7 Slnebrgchoff

Miksi shopperi osti
Karhu 0,568 L tolkin
kaupasta?
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Miksi kuluttaja valitsi kallimman pakkauksen | @f@
ja voiko samaa vieda muille brandeille ? Sinebrychoff

TAYTTA 0LUTTA

Keskihinta Keskihinta
3,27 u tolkki 1,35 U /tolkki
(5,74 u/L) (3,90 u/L)
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Tiedamme valtavasti Karhusta ja sen
ku I Uttaj |Sta Sinebrychoff

Part of the Carlsberg Group

8 CATEGORY PENETRATION (Past 12 Month Drinkers)

|| Beer [V Cider J '\ Pre-Mixed Spirits

66% . 62% ' 59%
[ & s et © Sept

Change vs previous mol nth Change vs previous mai nth Change vs previous mai nith




Tiedamme valtavasti Karhusta ja sen

kuluttajista

@

Sinebrychoff

Part of the Carlsberg Group

W IUIAL AWAKENESS - L Ka £ LAULEK - Ko

Karhu Koff ol m%g mm:: ..... ::% g
96% 92%, 95%, ant B %5@ mﬁldu’!d? 7491.)@
Month Ago Month Ago MomthAgo | | Iteemcizments 325555000 % ‘@ Accepted & MDO
@ -2om © 3o ©3emt otsl Avarensss s6% Avre $E35A55551 %%




Tiedamme valtavasti Karhusta ja sen ﬁ“f
ku I Uttaj |Sta Sinebrychoff

Part of the Carlsberg Group

W WAL AVWARENEDD W DCAAVIUR LAUUER - Rarnu B A LIULE LALUER - REMU

"
A

;3
S
0000

First Choice & &

o]

Karhu Koff olvi Inthe past 7 days & %

Inthe pastdweeks & &5 &

0 0, v Inthepast3months 588884 D
96% 92% 95% o 9 i
Month Ago Month Ago Month Ago Inthepastl2months A8 488448 meDe Accepted BAAAA4440  85%;
& +2ppt ) Zppt & +2ppt Total Awareness S8 22848040 75% Avare AL LL8554844 96%-

Dreferred Sst A4 444

w

2%
5% Considered A2 8558441
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Sinebrychoff

Tiedamme miten Karhu attribuutit muuttuu

kuukausittain

Part of the Carlsberg Grou
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Sinebrychoff

tilanteessa juodaan

amme missa

Tied

Kotona

Part of the Carlsberg Group

m Outside
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Tiedamme missa tilanteessa

| poissa kotoa
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Tiedamme mina paivana olutta

N
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J uo d aan Sinebrychoff
Finland- Occasion Day of Consumptionby Beer Brand (2015)
4% 7% 3% 6% 4% 5%
Sunday
42% 43% 44%
42% 42% 1% ’ Saturday
Friday
Thursday
0,
34% 28% 33% 36% 33% Wednesde
28%
5% B Tuesday
4% 4% 201 3% 3%
0
8% 11% e —% 7% Monday
5% ] —
4% 3% 6% 4% 5% 5%
brandl brand3
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Tiedamme kuinka usein ’ag

Sinebrychoff
Part of the Carlsberg Group
Approximately how often do you purchase beer in a grocerytore
BaseCompletes &creenout$n=4454).
100%
90% -
80% -
70% -
60% -
50% -
40% -
30%
30% -
20%
20% -
13%
10% 9% 11% 9%
o o - 0 .
o . R
Several times Once every Once every Once every Once every Every second More seldom Never
every week week second week third week month or third month

19



Tiedamme ostosmission
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Sinebrychoff

Yart of the Carlsberg Group

Think about the last time you purchased beer in a grocery store, which of the following options best applies to the filvgtosigopping trip?
Base: Total completes (n=17%21

50%

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

46%

Everyday

21%
14% 14%
I I 3
Top-up Stock -up One need Bargain

main shopping

hunting

One needA shopping trip you takehen you need something
specific For this, you often think of visiting local grocery sto
kiosk, gas station or some other similar store. In this case,
is not the main focus when you are buying products.

Top-up: A shopping trip you takehen you need a few things
in addition to what you already have at homd-or this, you
often think of buying few products related to completing a
meal. In most cases, you will do this shopping on your way
home from work or similar.

Bargain huntingA shopping trip you takethen you really go
looking for the good deal You normally cruise through the

store looking for the good promotions and ending up with th
feeling of money being saved.

Everyday main shoppingA quitefrequent regular shopping
trip when you normally look after products to prepare every
day dinner or similar. You typically do this a few times a we|

Stockup: A largeplanned shopping tripoften to large
supermarket or warehouse. Usually you do this on Saturda
having with you théong shopping list Most likely one more
person will join you in this shopping (e.g. your spouse).

20
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Tiedamme valintahierarkian Sinebrychoff
Part of the Carlsberg Group
Local brands Local
Intern. brands Karhu/Koffl  Intern. Local
Other Koff/Karjala  Karhu Karjala brands other



